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Qatar National Library
to host first JLF Doha

or the first lime In the region, Oa-

tar Mational Libwary, in partnership

with Tesmwork Arts, producer of
the iconie sunual Jdpar Literature Fes-
tival (JLF], will host a celebration of Ht-
eratizre and the power of dialogue from
December 12-14,

JLF Dohs is the cowntrys firet interna-
tional literature festival of its kind, which
will recreate the magnificent spirit of
Jatpur's annoal [iterary carnfval in Doha.

The Jaipur Literature Festival in India
s alften called “the grestest literary show
on Earth” and has, since it co
transformed itielf into a global I!Lgnry
phenomenon, having hasted more than
2,000 speakers and welcomed over 2 mil-
lon book- lovers from the world over.

With the Doha edition being the first
JLF in the Middle East, Teomwork Arts,
the producer of the Festival, has since 2014
expanded its global reach with editions in
Lendon, Mew York, Boolder, Houston,
Adelaide, Torcmto, Belfast and now Daoha,
recreating its maghc scross the workd.

JLF Doha, sponsored by Qatar's Min-
ietry of Foreign Affirs and Oaredon Qa-
‘tar, will feature renowned fiterary figures
feoen around the world who will take part
in an intercultural global dialogoe to
shate “each other's storles”

The event will be an epportunity for
the people of Qatar to attend 3 diverss
Tine-up of literary events and for emerg-
Ing and established writers, poets and
artiste in Qatar to share their achieve-
mensts and perspectives with the world.

The Festival will festure prominent an-
thors and thinkers including Anita Nair,
mithor of the wuch-loved novels The
Better Man, Ladies Coupé, Mistress, Les-
sone in Forgetting, and Tdris: Keeper of
the Light; Dr Amal Mohamed al-Malks,
founding dean of the College of Hu-
manities and Soclal Sciences at Hamad
bin Khalifs University, Qatar Founds-
tiom; Buket Usuner, selected among the
75 Most Influential Women of Turkey
on the occasion of Torkey's T5th anni-
wersary; Sharmila Tagore, National Filin
Award - winming screen veteran and gifted
acter who has acted in over a 100 Bengall
and Hindi filme; Javed Akhtar, renowned
poet, lyricist and seriptwriter; and Kim
Pergira, actor, director, playwrlght, and
author of Angust Wilson and the African-
American Ddyssey.

Indian embassy, 1CC and MUA Gificials.

Indian Community Festival at MIA Park

The Indian embassy in Qatar and the Indian

ta commence on December 12.

from Gatar and the cillerent stales of india.
of monuments fram Catar and Indla

Fort, Taj Mahal, Red Fort), stafls!
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Hassad CEQ Moharmed a-5adah (centrel and other officials at the

press conference yesterday.

Hassad announces
strategic partnership
for second Food
Security Conference

assad, Qatar's premier

Imwestor in the food sec-

tor, has announced 4
strategic partnership for the sec-
ond edition of the food sacurity
conference that will be held on
Movember 26 umle'r the pltn:m
ageofthe Minlstry of ey

discuss the company's contribu-
them to support the feod security
efforts, through it's international
and loesl investments during the
eonference panels. Forthermore,
we will diseuss the company's
!Hurhl to xuppucl the bocal fnrm-
by thers

ity and Environment (MME).
Mohamed al-Sadah, Hagsad's
CEQ, told o prese eonfarence
day, that ing the

mg:tnb]es smnlu;lbﬂi"hn:nld
HE the Minister of Municipal-

ity and Environment

bin

Cuitural Centre 0CC) will conduct the In- wuuhgmakuammeﬂnv rephcas
dian Ci e theme Pillal LA Tl
‘Passage o india’ ol Blamic g ¥

Art (MIA) Park, & has been the

The event will be held in line with the
Qatar-India 2019 Year of Culturs

Hemant Kumar Dwived), first secratary
iCulture & Education] at the embassy. met

Incian Cultural Centre.

AbAswad zssuirad that this rvent would
e the first of 15 kind and an apparunity

& well as kood outlets, by licensad indian
venclars, providing varous delicacies from
dlifferent parts of Irndia to visitors.

the ICC

with Satem Abdua al-Aswad, MI& ﬂmt\'
direcior (Learning and

af Qatar wha have contributed 1o the

Sarah Tose. head of Academic vaarnrrs
Tor MIA,

the ICC sald in & press state-

meM.m:nnﬂr: even] will supporied by

i Incian Community Fostivat ¢ an cpen-
g 1o thee monthiong T Market event

HE Lotwah Alkhater, spokespsrson for
Catar's Ministry of Forelgn Affaire, will
‘e among the speakers ot the event.

A full fist of speakers will be announced
Epon.

Dr Sohalr Wastawy, executive direc-
Lot of the Hbrary, said: “Working with
international partners and experts, JLF
Dol i& pne of the many ways the Library
is proudly bringing different enltures to-
gether, The event serves as an incredible
opportunity for the people of Qatar to
meet writers, leading literary figures and

eratuse”

Duwfieit sakc the ‘Passage 1o Indl festnval
will inchude colouriul cultural programmes

theught leaders from around the world,
while sharing m:d wbiening thefr own
interests and Asa

kind experi

dent that the Pestival will
expregabon of creativity, and the d.eu'pen-
ing of understanding of the world of Bt-

Sanjoy K Roy, managing
Toamwork Atts, who produge the Jaipur
Litorature Festival, sabd: “We are look-
Ing forward to bringing the first edition
of JLF to Doha with an array of speakers,

Incilan Community Festhval in 2002, 2013,
2014 and 2006, the latest one under the

theme Passage Lo Indly, Previcls experl

ence has shown that up to 10,000 peaple

visit this event each day and we expect the
same s year” he sald

‘Wi heope JLF Daba will nreate uplxtmnn

ence for Clatar, we are mnﬁ-

and

:Umnlnl:hngev!uts dl.smsslwb. and lac-

npplace during JLF Doha invites

paﬂlc!palim from &l sectors of society,
including schools, yniversities, commu-

nity groups and speclal interest groups

director of

Embassy launches ‘Breakfast Made in Italy’
initiative in time for Hospitality Qatar

By Peter Alagos

Business Reportar

Italian embassy in
Doha lsunched yes-
terday the debut of
the ‘Brealfast Made in Italy’
injtiative in Qatar, which is
expected to be ameng the
highlights of the upeoming
Hospitality Qatar from No-
vember 12-14 at the Doha
Exhibition and Convention
Centre {DECC).

Malian smbassador Pas-
guale Sakano said ‘Breakdact
Made in Maly* will bring to
this year's Hospitality Qatar
a varded and healthy selec-
tion of Mallan made prod-
ucts, equipment, and servic-
o for preparing an authentic
Tralian breakfact.

Speaking at a press con-

pect ‘Breakinst Made in Ita-
ly* tobe 3 new buginess plat-
form for connecting hotel
operators, Hovteca suppbers,
and investors.

Htalian broakfast set, capable to
recreate the perfect experience
of the ttalian moming breakfast
here in Qatar and everywhere™
According to Salzano, with the

ference, Balwano said: “As
bilsteral trade between Itnly
and Qatar contines to grow,
Including in the foodstufl
and related services, we ex-

e i

Individuals to visit the tal-
tan booth at Hall 2 during
Hospitality Qatar and find
their preferred options of

and ition of the Haliin Na-
tional Confederation of the Craft
Sector and Small and

Enterpriees (CNA), specialised
Ttalian suppliers will showcase

in Doha their latest products and

holder of

to
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new solu-

ANNOUNCEMENT || &
petitive hospitality sector,
I, MARILENA GABRIELA VADUVA Antoni b

Italian ambassador Pasouale s.alxam m from Ielt! athends apreess conference yesterday o an-
nounce the ‘Breakfast Made in Italy’ inlttative. PICTURE: Ram Chand

ltalian Trade Agency (ITA}
commissioner Giosafat Riganoe
sakd: "The main objective of
“Rreakfast Made in ltaly' is to
introduce and share all over the
world a mult cengorial experi-
ance hased on the well-known

- grealing a patform for an engaging and
vibian! exchange of ideas.

The Festival goes hand-in-hand with
the library's celebration of the Qatar-In-
dia 2019 Year of Culture.

boin Turki al-Sub-

country in achieving fond se-
curity constantly tops Hassad's
strategic objectives.

“We are keen to extend onr
suppert in developing the local
agricnltural sector. The confer-
ence will establish a platform to
discuss the sector's challenges
and propese effective solutions,
given that Iocal and interna tional
field experts will attend it” al
Sadah explained.

The conference, sccording to
him, comes at a time when food

has become a top pri-
ority for the country in order to
achieve celf-sufficiency in veg-
etables, dairy products and lve-
stock.

Jabet Salem al-Haramd, man-
aging director and CEO for Dar
Al Arab, gaid that they are glad to
have strategic partmership with
Hagsad,

“1t will add another dimen-
sion to the comference. We will

e will glve the keynote speoch
i the opening ceremony.

Key subjects snch as national
effarts to achleve food security
and some prominent researches
condneted fn the feld of agri-
cubtural and lvestock will be
discussed during the different
panels.

Hassad wus established in
1008, as 3 whaolly owned sub-
ﬂdmy of Qatar Investment Au-

The company has diverse i
vestments in several countries
Uke Australin, Turkey, Canada
and Oman.

Additienally, Hnssad estab-
fished several local companies
to support the laeal agricultural
sector, Hike Mahaseel for Market -
ing and Agri Services and Aswag
for food facilites Management,
as well as several other compa-
wies in the fields of poultry, fod-
der, dates and vegotablo farms.

DOffictals mark the occasion.

AAB-Toyota promotes healthy living
mthHadoAugmentedReahty game

In an inliiative aimed at promating
hesithy Iiving Abeulish Abdudghanl
& Bros Co (AAB) and Toyola
launched an Hado Augmented
Reality (AR} game at the Toyata
showroam at Al-Abdulghan| Tower
In coMaboration with Japanese
startup Meseap.

AAB 5 the first Toyota distributer
in the warkd to launch this techac-
AR game atits

concepts of the Med!

diet. Thanks Lo ‘Breaklasl Made
in Italy} the CNA i offering
fatar both finished products,
ganch ag, but not limited to, cor-
netto and cappucrine, and all
moeded items, equipment, ex-

pelli-w and support from Ttal-

Invalved in this

oo

head of Promotion Office and
International CNA Market, the
“Breakfast Made in Italy’ project
‘-lxmtuudwmemeufthdﬂ-
of accommoda-

2866420005 Lbnnllcﬂnm that of breakfst,

A9 No.: B a service that has been deeply

changed but it {5 still more than

hereby change my name ever & business card to atfract
androtaln customers”

Sriseiy Brealkfast Made in Italy draws

Insplration and  strength from
the varlety of products and from
Ttaly's tradition and experience
in the hospitality sector. These
products represent 4 new braak-
fast moment, which therefore
becomes a fundamental experi-
emce and es b Itabian
lifestyle in the world, With this
project, the CNA aims to create a
the breakfsst sector to
allow companies, mnthesmull
eal cmes, o and

pmjel:l‘

Rigano noted that Qatar-Taty
trade surged 230, to reach 1.4bn
waros in the first six months of
2019, with the foed sector wit-
nessing a @f growth to reach
22mn curos in the same perlod,
Higano sakl, adding that several
EIE meetings with F&B manag-
ere from 5=, t-,and 7-star ho-
tels In Doha will be held during
Hospitality Qatar to strengthen
both countries” commercial re-
lations,

togically
showroom.

Mada Is an innovative AR physical
e-spor that uses augmented reality
technology and motion sensors
‘without neguiring the player fo be
bound to 3 gaming system, cotiak
less of cables.

The digital experience i anabiad
by an AR device that players wear
on their heads and & maticn senser

Players participate In a Hado game.

Lo leadd @ hesalthy Be”, Firas Madli,
senior marketing manager at AAE,
welcomod the guests

Tadate, more than LEmn people
have experienced Haoo worldwide

In Marth and South Amerlca, Eurepe.

Ihesiz=of a n
the wrist or forearm.
Players are able 1o move unve-
sirictd Inthe real enwironment.
whibe Interacting with the digital

Hade game not ony promoles
ealtiy Bying but also hoks in leam-
Buliing.

the Migdie East, Africa, fapan and
Ching
The introduction of Hado at the

The game is played
e 5 ther Hwough

it ¥ the AR
headset

The launch event held at the
Towynta showroam was attended by
meoia reprasandalives, the AR sen-
for managerment and stall s wel 2
represeniatives Irom Hado Japan.

‘eneqgy balls', and sach team has to
usse s sills and teamwork in win
the game.

Hirca wis born i fapan n 2004

Towata “offers 3 huge po-
tantial and tha perlect appartunily
fir Hado to reach an sven broader
rangs of Communities™, a preass.
slatement nobis.

AR anu wants to ge( m\-

o “Turn every childs
ality”. Meleap CEO Hiroshi Fulaida's

lmrmmlpammhwmls
Lo give back to loval customens

‘become mm example ﬁur ﬂw entire
sector”

“The maln cbjective :.f. this = T s 5 ama from tis ancl their comemunity by way of
b own longing as & child toshoot laser  healtty Bing. As Toyota vehicles
E]t:n”ﬁ:g =1I.h:.ms s o " beams from his hands, ane well known lfor thels sdvanced
Including
s Jos petcpus Ko, | it mc RO, gt mcanions | ot oo o o
SMEs and Gmily-owned com- Abdulghani & Bros Co s happy AAR 3k B he
panies, which are the backbone o introduce the AR game in Gatar - e
of the Italian econoimy. Qatar is for ot customers as i not only ﬁmr‘ ¥ i b, A
very k ity, which is an:lhemsu:dmu(e‘-llmelnw ‘piay Hato, 1 SRy Adicls,

what Italy can offer to Hhis conn-
oy Salzaise tbd Gulf Thmes,
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O
‘Breakfast Made
in Italy’ will
bring to Qatar a
varied and healthy
selection of ‘Made
in ltaly’ products,
equipment, and
services for
preparing the
authentic ltalian
breakfast
Q

popul

SATYENDRA PATHAK
DOHA

IN a bid to popularize Italian
breakfast production chain in Qa-
tar, a new Itaflan project ‘Break-
Tast Made In Ttaly’ was launched at
the residence of the Itallan ambas-
sador to Qatar on Sunday.

To be showcased at the three-
day Hospitality Qatar 2019 be-
ginning on November 12, the first
edition of ‘Breakfast Made in Italy’
will bring to Qatar a varied and
healthy selection of ‘Made in Italy'
products, equipment, and services
for preparing the authentic Ttallan
marning breakfast.

Addressing a select gathering
of media personnel, profession-
als from the hospltality sector and
ltalian dignilaries on the occa-
sion, ltalian Ambassador to Qatar
HE Pasquale Salzano sald, “Many
Ttalian brands are quite popular in
Qatar. ‘Breakfast Made in Ttaly is
yel another concept that has all the
promises i make inroads into the
Qatari society and the hospitality
sector in general.”

Under the umbrella of the ltal-
lan National Confederation of the
Craft Sector and Small and Me-
dium Enterprises (CNA), the en-
voy sald, more than 30 speclallsed
Italian suppliers will showcase
their latest products and equip-
ment, offering new solutlons (o
meet customer's expectations in
an increasingly competitive hospi-
tality sector during the exhibition.

“As bilateral trade between
Italy and Qatar continue to grow,
we expect ‘Breakfast Made in Tta-
ly' to be a new business platform
or connecting helel operators,
HORECA suppliers and investors.
We Invite companies and Individ-
uals to visit the Itallan exhibiting
area at Hospltality Qatar and find
their preferred options of Talian
breakfast set capable to recreate
the perfect experience of the ltal-
ian morning hreakfast here in (a-
tar,” the ambassadar sa

The envoy sabd that Hmplliﬂily
Gatar will be an ideal platform for
Italian companies to find Qatari
partners o market their products
in this ever-growing market

“Hospitality Qatar iz an ex-
clusive meeting point for local,
reglonal and Internatlonal busi-
nesses involved o the culinary and

llallsn Almassm to Qatar HE Pasquabe Salzano and Itallan ‘I‘mne cammloner&mm Rigana with otber dignitaries af the lmh of ‘Breakfast Mwe In Raly' project In Doha on Sunday.

‘Breakfast Made in Italy’ Iaunched to

hospitality field, and will prove to
be a stimulating base for those In-
terested In sampling genuine [tal
fan cuisine,” he said.

ternationalise their products.

“Our aim Is to offer hotel
chains, department stores and
public p]a« s in general a breakfast

dressing  the  gathering
Head of Promotion Oifice and In-
ternational CNA Mariet Antonin
Franceschini said th reaklast
Made in Italy’ draws Inspiration
and strength from Ttaly’s tradition
and experience in the hospital-
Ity sector. The concepl ks almed at
promoting the ltalian lifestyle in
the world.
With this project, he sald, CNA
alms at allewing Itallan compa-
nies, even the smallest ones, to In-

ckage, from every
r. lian roghm from north 1o south
will display their special products
during the exhibition. For exam-
ple, Imnrz‘ from Friull, jam and
marmalade from Abruzzo, phsia-
chio from Sicily will be exhibited,”
he sald.

Franceschinl sald that ‘Break-
fast Made in ltaly' is a special pro-
motion that is devoled {o products
and appliances used to prepare a
real Ttalian breakfast.

“This is aimed at promoting
the Htalian way of having break-
fast, Ttalian tradition is very dif-
ferent from others, We often have
breakfast with sweet cakes, rt&l-
puccinos and espresso colfee.
would like to promote the ingre-
dients and appliances assoclated
with this culture, as well as teach
visitors how 1o prepare genuine
Italian delicacies for a real Italian
experience,” Franceschini sald.

Glosafat Rigano, the irade
commissioner at the Italian Trade
Agency Doha Office, said the
‘Breakfast Made in Italy’ project
by CAN is being introduced for the

As bilateral
trade
between
Italy and
Qatar continue to grow,
we expect ‘Breakfast
Made in Italy' to be a
new business platform
for connecting hotel
operators, HORECA
suppliers and investors.
We invite companies
and individuals to visit
the Italian exhibiting
area at Hospitality
Qatar 2019

— HE Pasquale Salzano

i

first time in Qatar.

The innovative project main
aims at introducing an .-;h:rtnf
over the world & multl sensorial ex:
perience based on the well-known
concepts of Med dict.

w4

arise Italian breakfast in Qatar

and [oleiFn countries, Rigano said
it is a tailor-made project offering
the authentic Italian taste starting
with a warm and aromatic lalian
ESPTESED.

A project deslgned and hmple-
mented by CNA with the support
of the Ministry of Economic De-
veinpmem and the ftalian Trade

glnc}' Rigano said, the project
will be instrumental in popularis-
Ing Hallan products n the interna-
tional market.

“We strongly believe In the po-
tential to increase the exports of
Ttalian high level products to Qa-
tar. We feel that consumers here
are highly sophisticated and ap-
preciate the true ?uallly. Aware-
ness of healthy life and food is
increasing, and that is why we are
here to really provide the right
food for the right people,” he said.

When promaoting the authen-
tle art of Ttalian food, he said, the
Ttallan Trade Agency not only em-
phasises products and ingredients
made in [aly bul alse strives (o in-
still love and passion for the [tal-
fan way of life.

The ltalian Trade Agency has
designed a multi-pronged strat-
egy to help Ntalian companies ap-
proach the Qatari market.

Firstly, it focuses on Increas-
ing the presence of Ialian SMEs

in main food trade fairs in the
country, such as Hospitality Qa-

tar, Qitcom, and Project Qatar as

these are mportant promotional
platforms to approach the Qatarl
marker.

During these events, it alms to
intensify communication activi-
tles to improve awareness amon
consumers  and  distributors
about the quality and uniqueness

of Ttalian products through semi-
nars and demonstrations.

The agency is now doubling
its efforts to provide expert advice
o Ilal.ian ﬂum a]wml markrl and

The concepl ‘Breakfact Made
In Italy’ is specially designed to
offer both finished products such
as but not limited to cornetto and
cappuccine and all needed items,
equipment, expertise and sup,
from Italian companies involved
In this project to the Qatarl mar-
ket

Highlighting ‘Breakfast Made
in Haly' s a bridge between Italy

I required
o he able lu sﬂl their products In
the market.

With a focus on accessibil-
Ity, the Itallan Trade Agency is
currently engaging In a strategic
parinership with one of the larg-
est retail chains in the region, the
Lulu Group, for the dedicated
promolion of Talian food products
within thelr representative hyper
markels in the Gulf region.
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AL - KHAIR BUYING
& SELLING HOUSE
HOLD USED ITEMS
Souqg AL
Haraj — Najma
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Cars

CAR PARK SHEDS

Quotations are invited for the supply and installation of car
park sheds inside the school & residential area of PISQ.
Kindly send your sealed quotations Latest by 15-11-2019

Bed Room . Refrigerators.
Washing Machines.
Chairs. Couches.
Televisions. And Everything

Mobile Number 66961075
55516578

On the following address:
CWA, Embassy of Pakistan Doha, P.O Box # 334

For details contact:- Admin Office, Pakistan International School,
Doha Qatar. 44683343/33 and 44683250 OR Visit website: www.pisqdoha.com
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Health Minister

This initiative aims to
raise public awareness
of the importance

of physiotherapy
exercises for older
personsandto
promote this service.

THE PENINSULA
DOHA

Elderly Empowerment and Care
Center has announced the launch
of a serles of tours to introduce
the public to the mobile physio-
therapy unit for older persons. The
unit was launched last month
during a cheerful celebtation
attended by many community
leaders.

This Initiative aims to raise
public awareness of the Impor-

tance of physiotherapy exercises

for older persons and to promote The physiotherapy therapy
this service, It will continue unit began s first tour by staying
through the coming month. for three days in a special parking

visits mobile

H E Dr Hanan Mohamed Al Kuwarl, Minister of Public
visit to the mobile facility.

space at Ritz Carlton Hotel, coin-
ciding with the evenis of Qatar  was held from October 31 to
International Conference on

g

Health, being briefed by the officials during her

Geriatrics and Gerontology which

November 2.

H E Dr Hanan Mohamed Al
Kuwari, Minister of Public Health,
attended the opening of the con-
ference. It was organised by
Qatar's Ministry of Public Health,
and Hamad Medical Cooperation
(HMC), in collaboration with The
British Gerlatrics Society (BGS).
More than 600 people partici-
pated in the conference.

Al Kuwari praised the services
offered by Elderly Empowerment
and Care center for older persons
in Qatar, and confirmed the impor-
tance of the cooperation between
concerned bodies to provide a
decent life for older persons, and
o maintain and commit to the
conceptof “Healthy Aging” which
Is one of Qatar's Natlonal Health
Strategy (NHS) 2018-2022 prior-
ities. “Persons who are over 60
years contribute In forming a rich
social environment and everyone
must acknowledge their value and
recognize their changing health
needs,” Al Kuwarl said on the
occasion.

physiotherapy unit for older persons

During November and
December, the mobile unit will
visit the most viral areas in Qatar
that are attractive to the public
during this season, such as public
parks and heritage markets, as
well as the governmental and
non-governmental institutions; in
order to offer physiotherapy
services for older persons and
inform their families with the
Importance of physical exercise
for elders.

The mobile unit tours will
include Al Bidda Park, Aspire
Park, Katara Cultural Village, Soug
Wagif, both Doha and Wakra
branches, and Al-Henzab Holy
Quran Center. The unit will be
located near Darb Al-Sa'ei next
month to offer its services for
older persons attending the events
of Qatar National Day.

The mobile unit represents
one of the leading awareness ini-
tiatives launched by Elderly
Empowerment and Care Center
(Ehsan) for elder persons In Qatar.

‘Breakfast Made in Italy’ to be showcased at Hospitality Qatar

RAYNALD C RIVERA
THE PENINSULA

Italy Is poised 1o have astrong presence at the
Hospitality Qatar 2019, which Opens lomorrow
ar Doha Exhibition and Convention Center
(DECC), with a national pavilion highlighting
the new Breakfast Made in Ialy (BMID) concept
with the participation of 36 Italian companies,

“Thanks to the cooperation between the
Italian Embassy, the Italian Trade Agency and
the ltalian National Confederation of the Craft
Sector and Small and Medium Enterprises
{CNA), Italian companies speclalised in Italian
supplies will showcase in Doha a selection of
products, equipment and services for preparing
the authentic Italian morning breakfast” Italian
Ambassador Pasquale Salzano said at a press
conference held at his residence to announce
the launch of BMIL

Drawing inspiration from Italy's tradition
and expertise in hospitality sector and variety
of products that represent a new brealfast

“moment,” BMII becomes a fund: lexpe
rienceand promotes the Itallan lifestyle in the
waorld. With this project CNA aims at creating
aformat for the Breakfast sector to allow Italian
companies, even the smallest ones, to inter-
natlonalize and become an example for the
entire sector. “As bilateral trade berween Italy
and Qatar continues to grow, including in food-
stuif and related services, we are confident that
BMII will be a new business platform for con-
necting hotel operators, HORECA suppliers and
Investors,” said Salzano.

"We Invite companies and individuals to
visit the Italian exhibition area at Hospitality
Qatar and find their preferred options of
“ltalian breakfast set”, capable to recreate the
perfect experience of the Italian morning
breakfast, here in Qatar and everywhere,"
added the ambassador,

Ginsafat Rigano, Italian Trade Commis-
sioner to Qatar, echoed the same view on the
growing bilateral trade between Qatar and Iialy
In which he also noted growth in food sector,

Pasquale Salzano (second left), Ambassador of Italy to Qatar; Giosafat Rigano (second
right), Italian Trade Commissloner to Qatar; Antonlo Franceschini (left), Head of International
Market and Trade Promotion Office at Italian National Confederation of the Craft Sector
and Small and Medium Enterprises (CNA); and Roberto Corbelli, Art Director of Breakfast

Made in Italy, at italian Ambassador’s residence. PIC: ABDUL BASIT/THE PENINSULA

“In the first six months of this year, rade
volume berween Italy and Qatar increased by
23 percent reaching a value of €1.4b and the
food sector increased by 9 percent reaching
€22m, so this is just a tangible expression of
ourvery positive relations,” said Rigano.

“Breakfast Made In Italy is an innovative
project mainly alming at Introducing and
sharing all over the world a multi-sensorial
experience based on the well-known concepts
of Mediterranean diet What weare presenting
is not only final products but all the supply
chain is embodied in this project such as ingre-
dients, kitchen equipment, and furniture,”
explained Rigano.

The participating Italian c ties will
be looking to creating cooperation with Qatari
companies at the event, he said. “During the
three-day exhibition we arranged several B2B
meetings with FEB from five, sixand
seven-star hotels in Doha in order to give
further boost to our commercial relations. More
than 50 meetings have already been arranged
inside our BMII booth between CNA and the
main players in the market,” said .

Antonio Franceschini, CNA's Head of Inter-
national Market and Trade Promotion Office,
said CNA was established in 1946 and currently
has more than 1,000 offices and over 700,000
members. He said the brands taking part at the
exhibition comprise companies covering North
and South of Italy and offering wide-ranging
products. r 0

Roberto Corbelli, Art Director of BMII,
underlined the project also focuses on sustain-
ability with the presence of companies offering
organic food products such as fam and coffee,
as well as companies that involved in design
and furniture to create an authentic Italian
breakfast moment. Breakfast Made in ltaly can
be experienced at the italian pavilion at DECC
Hall 2 from November 12 to 14 from Ipm to 9pm,

i

HE Sultan bin Saad Al Muraikhi, Minister of State for Forelgn Affairs,
receiving a copy of the credentials of Cristian Tudor, Head of the
EU Delegation (non-resident) to the State of Qatar.

Al Muraikhi receives credentials
of Head of EU Delegation

QNA
DOHA

The Minister of State for Foreign
Affairs, H E Suitan bin Saad Al
Muraikhi, received yesterday a
copy of the credentials of Head
of the European Union (EU)
Delegation (non-resident) to the
State of Qatar, Cristian Tudor,
H E the Minister of State for
Forelgn Affairs wished the Head
of EU Delegation success in his
mission, assuring him of all

support 1o promote bilateral
relations between Qatar and the
EU to closer cooperation in all
fields. He also met Ambassador
of the Republic of Brazil to the
State of Qatar, Roberto Abdalla,
on the occasion of the end of the
latter’s tenure in the country.

H E Al Muraikhi extended
thanks to the Brazilian Ambas-
sador for the efforts he exerted
In promoting the bilateral refa-
tlons, and wished him success
in his future duties.

Wanted for Garage
1. Air Conditioning Technician

2. Tire Man

3. Diesel Mechanic

4. Wheel Alignment Technician

5. Petrol Mechanic

All must have 7 years' experience, preferable GLC ONE.
Contact Number: 66047443

JOB VACANCIES

A5 Star Hotel in Doha requires the following
job vacandies:

« F&B Manager

« Front Office Manager (Female)

= Hasd af Carusiiu

Qatar sees 59% rise in visitors from
Germany, Austria and Switzerland

THE PENINSULA
DOHA

Important to Qatar, and we are
if d to welcome Der Tour

Qatar witnessed a 59 percent
Increase In the number of
visitors from Germany, Austria
and Switzerland in the first three
quarters of 2019, as compared
to the same period last year,
according to Qatar National
Tourlsm Council (QNTC).

A large part of this Increase
came from cruise visitors, with
the 2018/19 season recording a
141 percent increase in German
passengers over the previous
season, it said.

“German markets are

and members of the media for
the launch event of their seminal
brochure. We have witnessed a
strong growth in the number of
visitors from German markets,
and we hope our strong partner-
ships with entities such as DER
Touristlk continue this upward
trend,” said Rashed Al Qurese,
Chief Marketing Officer at Qatar
Natlonal Tourism Council
(QNTC).

Al Qurese was commenting
on the sidelines of the visit of
leading European B2B tour con-
glomerate DER Tourlistik to

Qatar, Forty journalists from
German speaking markets
visited Qatar for the launch of
DER Touristik's Summer 2020
catalogue.

Held at Sharq Village & Spa,
Doha the event was attended by

* officials from QNTC, Der Tour-
istik as well as journalists from
OQNTC's priority German
speaking markets. Visiting jour-
nalists will enjoy a variety of cul-
tural and adventure experiences
to famillarize them with the
destination.

German speaking countries
are a prime source market of vis-
itors for Qatar. In 2014, QNTC

1its repr office

in Munich, which has been
working closely with interna-
tinnal narmere tn hofld Infarace

Qatar takes parta
SMIIC General
Assembly meeting

QNA/DOHA

The State of Qatar, represented by Qatar General
Organization for Standards and Metrology, took
part in the 14th meeting of the General Assembly
of the Standards and Metrology Institute for the
Islamic Countries (SMIIC), which was held in
Maldeah Al Mukarramah in the Kingdom of Saudi
Arahia with the participation of 35 Islamic coun-
tries as well as representatives of a number of
competent organisations and Institutions.
Assistant of the Chalrman of Qatar General
Organization for Standards and Metrology, Eng.
Nawaf Tbrahim Al Hamad Al Mana, represented the
State of Qatar to the meeting which discitssed the
strategic plan of the Instimute and the prep ’
and approval of the financtal budget, and the achieve-
mentsof the Board of Directors of accreditarion and
the Board of Directors of standardization. The State
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